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McQS 40 each 1 mark
Short 4 each 2 marks
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Question No : 1 of 60

Marks: 1 (Budgoted Timae 1 Min)

@)

Which one the follownng option is related with this statement “Infiltration -

slow penetration of selected narrow markets with focus on selected country markets and low share of the overall markest ”

Aneswer | Please select your cormect option |

Global leader strategy

-WWW.VirtualAcademylLive.com.

Global challenger strategy

Global follower strategy

Global niche strategy

3 correct

YNade by: Yyaqar Siddh

Question No : 2 of 6O

Marks: 1 {Budgeted Time 1 Min) L:,II

When a company identifies the parts of the market £ can serve best and most profitably, Which one of the following factor is m the practee of a company?

Answer | Please select your correct option )

Concenirated marketng

-WWW.VirtualAcademylLive.com.

Mass marketing

Targeted marketing

Market segmentation

YNade by: YY/aqar Siddhe




Question No : 3 of B0 Marks: 1 (Budgeted Time 1 Min) I;-]l

When Burger Fing targets different groups from children and teens to adults and senors wath different ads and media, it is practicing which ons of the fallowing segrmentation?

Answr { Poase sooctyour correct opton ) WWW.VirtualAcademylLive.com

Demographic
C

Age and e cyele
"

correct

Peychographic
£

Behanoral
e

YNade by: YY/aqar Siddhe

Question No : 4 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Which of the followang 15 NOT a major factor for making frms price decisiens?

Answor {Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

Envronmental factors

Marketing objectives

Past sales

Marketing muz strategy

) YNade by: Vy/aqar Siddhe

Question Mo : 5 of 60 Marks: 1 {Budgeted Time 1 Min) Ell

& penetrabion-priemg policy 12 particulardy approprate when demand 120

Answer { Ploase elec your corrct opton WWW.VirtualAcademyLive.com

Increasmg

|:'- Highly elastic \\:I
= *
"-\.._\_\_\_'_'_'_,.H"

Highly inelastic

Decreasmg

r correct YNade by: YY/aqar Siddhe




Question No : & of GO

Marks: 1 {Budgeted Time 1 Min) |;-]|

Which one of the Following advantages reflects the advantage of product bundle pricmg?

Answer | Please select your correct option )

WWW.VirtualAcademylLive.com

It can promote the sales of products consumers mght not otherwise buy

sorrect

II E-EEL’S CONSUWMErs more '\.ﬂi]ljl: l:.WE 'H'I.E money

It combanes the benefitz of the other pricmg strategies

It prowides a more complete product expenence for consumers

YNade by: YY/aqar Siddhe

Question No : T of 60

When there is intense price cotmpettion, many conparues adopt

Marks: 1 {(Budgeted Time 1 Min) |;-]|

rather than cutting prices to match compettors

Aneswer | Please select your commect option |

WWW.VirtualAcademylLive.com.

Pricing power

Value-added strateges

Frzed costs

Price elashesty

YNade by: Yyaqar Siddh

Question No : 8 of B0

Marks: 1 {Budgeted Time 1 Min) |;-]|

The success of each channe]l member depends on the performance of which of the following?

Answer | Please select your correct option )

Eey channel members

WWW.VirtualAcademylLive.com

The entrre supply cham

sorrect

The mamufacmrer

The wholesaler

YNade by: YY/aqar Siddhe




Question Mo : 9 of 60 Marks: 1 {Budgeted Time 1 Min) l;-:ll

Fraudulent usage, mabiity to attract potennally brand-loyal customers and use by cwrent custemers but not new customers are believed to be disadvantages of wiach of the followmg?

Answe {Ploase select your correctopion WWW.VirtualAcademyLive.com

Money refunds

{\‘ F!'IL.I:l'I.'ICnT-'Iler ncenbves )
& \'\-\_\_H_\_\_\_'_'___,_//

Coupotis
|“‘
Premiums
po— YNade by: YY/aqar Siddhe
Question Mo : 10 of 60 Marks: 1 (Budgeted Time 1 Min) E,Il

Giving a free sample of a new product by attaching it to the pack of an emstmg product refers to which one of the following promotion?

T — WWW.VirtualAcademyLive.com.

On-pack promotion )

: e

Wew-product promotion

correct

Extra-fill promotion

Co-operative discounting

) YNade by: Yy/aqar Siddhe

Question Mo : 11 of 60 Marks: 1 (Budgeted Time 1 Min) Ell

A growing trend for many companies is to use a group of peopls from sales, marketing, engimeering, finance, technical support and even upper management to service large, complex accounts. Tt refers —
to which one of the following approaches?

Answer ( Ploass seloct your corroct opton WWW.VirtualAcademyLive.com

Department selhng

C

Mfultiple sellmg
"

Team selling
£

Snuitanecus selling

} YNade by: YWaqar Siddhe




Question Mo : 12 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Three common technigques are used by sales managers to boost sales force morale, These melude the otgamzabonal climate, sales quotas and which one of the followmng i the third tecknique?

Answor { Poasa sooctyour correct opton ) WWW.VirtualAcademylLive.com

Fositove mcentive

Postive thinking

Positwe recognition

Positwe feedback

} YNade by: YY/aqar Siddhe

Question No : 13 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Which one of the followang 18 NOT a part of competitive positions?

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

Market leader
c
Market challenger
-
Market follower
C
Market controller
o
i Yade by: YWaqar Siddhe

Question No : 14 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which one the follovnng option is related with this statement “Tnnovator in technologies, products and marleets with high global share and wide country markeet coverage”

Answer ( Ploass seloct your corrct opton WWW.VirtualAcademyLive.com

Global leader strategy
’ correct

Global challenger strategy

Global follower strategy

Global niche strategy

} YNade by: YY/aqar Siddhe




Question Mo : 15 of 60 Marks: 1 {Budgeted Time 1 Min) l;-:ll

To attract customers inbo stores, ABC Company advertizes s il at less than cost, hoping that customers will purchase other grocenes as well Tt reflects which one of the following pricing strategy?

Answe {Ploase select your correctopion WWW.VirtualAcademyLive.com

Specal-event pricng

EKI.I ENEnce-curve PTEL'IH.E

Superficial dizcounting

Price-leader pricing

- o OYNade by: Yy/aqar Siddhu

-

Question No : 16 of 60 Marks: 1 {Budgeted Time 1 Min) Ell

All of the followmng are the examples of public relabions tocls EXCEPT:

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

Speeches
e

Feature articles
"

Special events
'

Hews stories

; Yade by: YWaqar Siddhe

Question Mo : 17 of 60 Marks: 1 {Budgeted Time 1 Min) l;-:ll

Which of the following 18 FOT an example of persuasive advertismg?

Answe {Ploase select your correctopion WWW.VirtualAcademyLive.com

Bumlding brand preference

o ——— e ——
= —
Explasung how the product werks )

f‘““—u.____\_\_\_\——__'___,_--""

o

Persuading customers to recewe a sales call

Encouragng the customer to purchase now

) correct YDNade by: YWaqar Siddh




Question Mo : 18 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

All of the followimg are disadvantages of magarne advertisng EXCEPT

Answr { Poase saoctyour correct opton ) WWW.VirtualAcademylLive.com

May be mappropnate mux with magamnme content

Lesser reach compared with telewision

Stahic mages only

Allows for better targeting of andience

} correct YNade by: YY/aqar Siddhe

Question Mo : 19 of 60 Marks: 1 (Budgeted Time 1 Min) E]I

Mestle Foods, ran an ad promotng its new Mestl®'s Bugt juice cocktals m Ladies' Home Journal magamine The ad contained a coupon for £1.00 off the purchase price of two half-gallon contaners of —
the drmk. The magaane

Answor (Please saect yourcorrect option) WWW.VirtualAcademyLive.com.

Served as the channel for communication
) correct

Was the decodmg device

Prowmded feedback

'] Was the encoding dewice

) Vade by: YWaqar Siddhe

Guestion Mo : 20 of GO Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the Eollowing examples of tems has inslastic demand?

Answer ( Ploass seloct your corrct opton WWW.VirtualAcademyLive.com

Mercedes

Wheat

Diatmond

I-pod

} YNade by: YY/aqar Siddhe




Guestion No : 21 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

All rark eting activties that attemgpt to stiralate gquick buyer action of oumediate sales of a product are known as

Answor { Poase sooctyour correct opton ) WWW.VirtualAcademylLive.com

Zponsorship

Adwvertzing

Personal seling

Sales promotion

r correct YNade by: YY/aqar Siddhe

Question No : 22 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Which of the Eollowing 1s TRTUE for direct marketing channsl?

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

It conmsts of wholesaler

It conssts of wholesaler, agent and retaler

It consists of wholesaler and retader

It conzsts of no interme diary

; e Yade by: YWaqar Siddhe

Question No : 23 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which prometional strategy is designed to budd custormer demand baszed on spending a let on advertizing and consumer promotion?

Answer ( Ploass seloct yourcorrct opton WWW.VirtualAcademyLive.com

Froducton strategy

Pull strategy

Chperational strategy

Fush strategy

} YNade by: YY/aqar Siddhe




Guestion No : 24 of 60 Marks: 1 (Budgeted Time 1 Min) I;-]l

With reference to E-Marketmg, which one of the followmg can be used to add custorner vahie?

nmw: i ll:.la:na select your correct option ) www.Vi rtua IAcademyLiVE.Com
correct

Virtual busmess

Iarlcet poshoning

Brand awareness

} YNade by: YY/aqar Siddhe

Question No : 25 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Wihich of the Eollowing is a strategy of causmg products to become out of date befores they actually need replacement and 15 a coticism leveled by consumers?

Answor {Ploasa selectyour correct opion) WWW.VirtualAcademyLlive.com.

Planned obzolescence
’ correct

Deceptive pricing

Excessive markup

High pressure seling

) YNade by: Yy/aqar Siddhe

Question No : 26 of 60 Marks: 1 (Budgeted Time 1 Min) I;-]l

ABRC Company and X YT Company entered mite contracts to obtain more econormies or sales wapact than each could ackieve alone This type of vertical marleetmg system iz classified as

Answer ( Ploass seloc your corrct opton WWW.VirtualAcademyLive.com

Corporate VIS

Clontractual VME

Adrmrustered VIS

Mone of the giwen cptions

} YNade by: YY/aqar Siddhe




Question Mo : ZT of GO Marks: 1 (Budgeted Time 1 Min) I;-]l

Big Betailers due to their overwhelving sire and nfluence are everting greater authonty on the producers and whelesalers This type of vertieal marketing system is classified as:

Answr { Poase sooctyour correct opton ) WWW.VirtualAcademylLive.com

Corporate VIS

Clontractual VME

Adrmrustered VIS

Mone of the giwen cptions

} YNade by: Yy/aqar Siddhe

Question No : 28 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Which one of the following statements 15 an example of a problem that may arise m the wnplementation of the marketing concept?

Answor {Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

The marketer cannot satizfy all the marketing segments

c

Clonstimners do not understand what the marketng concept 15
"

Dealers do not support the marketng concept
£

A preduct may Bt the needs of too many segments

) YNade by: Vy/aqar Siddhe

Question No : 29 of GO Marks: 1 (Budgeted Time 1 Min) I;-]l

In recent times there have been huge advancements in information technology, This erais known as

Answer ( Ploass seloct your corroct opton WWW.VirtualAcademyLive.com

An old economy

C

Transformation
=

A newr world
£

The digstal age

r sorrect YDNade by: YWaqar Siddh




Question Mo : 30 of 60 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the following is not one of the 4 types of SBU: descnbed by the Boston Consulting Group approach?

Answor { Poase sooctyour correct opton ) WWW.VirtualAcademylLive.com

: Cash Lion
correct
Cash Cow
Diog
} YNade by: YY/aqar Siddhe

Question No : 31 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

How do physical distmbution firms help compardes?

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLive.com.

Te stock and move goods from one pomt to the other

: correct

They distnbute goods to consumers

By coordmatng the overall value deliwery system

They identify zellers and financial mtermedianes

) YNade by: Vy/aqar Siddhe

Question Mo : 32 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the following environment 12 made up of institubions and other forces affecting society’s basic values, perceptions, preferences and behawors?

Answer ( Ploass seloct your corroct opton WWW.VirtualAcademyLive.com

Culbaral enaronment
: correct

Fictibous emnronment

Iatural ensnronment

FPoltical emnronment

} YNade by: Yy/aqar Siddhe




Question No : 33 of G0

Marks: 1 {Budgeted Time 1 Min) |;-]|

The isfare the maost important consumer buying orgarration m society

Answer | Please select your correct option )

Famuly

WWW.VirtualAcademylLive.com

F’.CFE[I:I'JE (=} ':h' l'.-Ll.]:'

Friends

Teachers

Question Mo : 34 of 60

YNade by: YY/aqar Siddhe

Marks: 1 (Budgeted Time 1 Min) (=]

The consumer buyer decision process begins with

Answer{-PToate selfctygur corect option |

( HMeed recognition )
ke o

WWW.VirtualAcademylLive.com.

Infarmaton search

Evalzation of alternative

Purchase decision

Guestion Mo : 35 of G0

ONade by: Yyaqar Siddh

Marks: 1 {Budgeted Time 1 Min) |;-]|

ME. T likes to eat Tue Biscuits (salty). The maker of Tuc bisewsts laumched a new ine of salty biscuits. ME. Y decided to try this new bne of salty biseuits. Thas behawvier of My T ie an exarnple of

Answer | Please select your correct option |

Complex Buymng Eehanor

WWW.VirtualAcademylLive.com

Vanety Seeking Buymg Behatior

correct

Diugzonance BEeducing Bupng Behawmor

Habitual Buying Behavior

YNade by: YY/aqar Siddhe




Cuestion Mo : 36 of GO Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the following characteristics is FOT uzed in peychographic segmentation?

Answr { Poase saoctyour correct opton ) WWW.VirtualAcademylLive.com

Age

C
correct

Life Style
"

Personality
£

Social Class
e

YNade by: YY/aqar Siddhe
Question No : 37 of 60 Marks: 1 {Budgoted Tima 1 Kin) E]l

Dell Computers formed an aliance with Intel Processors creating marketing synergy, Thus two comparues form an aliance to work together, creating a new marketing opporturaty, This is an example of

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

Hational Brand
e
Frivate Brand
"
License brand
e
Ca-branding
C .
correct ONade by: YWaqar Siddhu

Question Mo : 38 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the following is a type of Geographic pricing?

“’“"";‘_‘:’““:"“"'“’“’""““"“"“' WWW.VirtualAcademyLive.com
DB-Ungin Pncmg
correct

Cast based Pricmg

Value based Pricmg

Mone of the gven ophion

} YNade by: YY/aqar Siddhe




Guestion Mo : 39 of G0

Marks: 1 {Budgeted Time 1 Min) |;-]|

Cash and Carry iz a type of

Answer | Please select your cormect option )

WWW.VirtualAcademylLive.com

Lumated Wholesalers

: correct

Agents

Brolcers

Mone of the gven ophion

YNade by: YY/aqar Siddhe

Question No : 40 of 60

In order to get the competitive advantage, we need to carmy out

Marks: 1 {(Budgeted Time 1 Min) |;-]|

before designing our competinve marketing strategy.

Aneswer | Please select your cormect option |

Compettor Analyaie

WWW.VirtualAcademylLive.com.

SWOT Analyas

PEST Analyss

Mone of the abiowve

YNade by: Yyaqar Siddh

Question No : 41 of 60

Marks: 1 {Budgeted Time 1 Min) |;-]|

Which of the following is one of the strategy that firm uses to position themselves i the market?

Answer | Please select your correct option )

Entrepreneurial markeing

WWW.VirtualAcademylLive.com

Fermulated marketing

Crwerall cost-leadership

Mone of the above

) correct YDNade by: Yyaqar Siddh




Cuestion No : 42 of G0 Marks: 1 (Budgeted Time 1 Min) E,Il

Rapid penetration of narrow market segments by selective targeting of country markets and small share of overall market is known as:

Answr { Poase sloctyour correct opton ) WWW.VirtualAcademylLive.com

C

Global Niche Strategy

Global Challenger Strategy

Global Leader Strategy

Global Follower Strategy

} YNade by: YY/aqar Siddhe

Question No : 43 of 60 Marks: 1 {Budgeted Time 1 Min) Ell

Drigital world comprises Value and

Answor {Ploasa selectyour correct opion) WWW.VirtualAcademyLlive.com.

Customer
e

Buyer

Hone of the gven ophion

Speed
e ” ™
correct YNade by: YWaqar Siddhe
Guestion Mo : 44 of G0 Marks: 1 (Budgeted Time 1 Min) E,Il
Producer and _are the basic elements of marketing -

Answer ( Ploass seloct your corroct opton WWW.VirtualAcademyLive.com

Consymer
c

Retaler

Iarmfacturer

Shaop keeper

} YNade by: YY/aqar Siddhe




Question Mo : 45 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Chimney Sweeps 12 a company that employs people to clean freplaces and channeys i homes and apartments. The company offers o 1ts custormer.

Answr { Poase sooctyour correct opton ) WWW.VirtualAcademylLive.com

N correct
} YNade by: YY/aqar Siddhe

Question No : 46 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Which one of the follownng steps deals in identfyng the problems and defining regearch objectives in the marketing research process?

Answor (Ploasa select your orrect opion) WWW.VirtualAcademyLlive.com.

Developmg the research budget

e

Choosing the research agency
"

Choosing the research method
£

Dievelopmg the research plan

; e Yade by: YWaqar Siddhe

Question Mo : 4T of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

If a firen targets several segments and designs specific markeeting offering for each segment separately, the firm is pracicmg

Answer ( Ploass seloct your corrct opton WWW.VirtualAcademyLive.com

Tndifferentiated marketng strategy

c
Differenhated markehng strategy

) sorrest
Concentrated marletng strategy

£

Custom marketng strategy

} YNade by: YY/aqar Siddhe




Question No : 48 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

Which of the following allowances 1= payments to wholesalers or retalers to stock unproven new products?

n,m“s;' :;n:uﬁflmyourmrm:l option | www.Vi rtua IAcademyLiVE.Com
correct

Trade-in allowance

Push money allowance

Promotion allowance

} YNade by: YY/aqar Siddhe

Question Mo : 49 of 60 Marks: 1 (Budgeted Time 1 Min) E,Il

_ iz the act of setting prices for customers located in different parts of the world

"”?"""’”’m‘“‘“f;"m"“"' WWW.VirtualAcademylLive.com.
Geographic Pnomng
ok o =

Cast baged Prcmg

Value based Pricmg

Mane of the given option

) sorrect Yade by: YWaqar Siddhe

Question No : 50 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

In whech of the following advertisng a company dwectly or mdirectly compares its brand with ene or more other brands?

Answer ( Ploass seloct your corroct opton WWW.VirtualAcademyLive.com

Informatee adwertsing

Institubienal advertismg

Beminder advertizmg

Comparative advertising

) correct YNade by: Yy/aqar Siddhe




Guestion No : 51 of G0 Marks: 1 (Budgeted Time 1 Min) I;-]l

& measure of the percentage of people in the target market whe are expozed to the ad campaign durmg a given period of tne refers o which one of the following step of media selection?

Answor { Poase soloctyour correct opton ) WWW.VirtualAcademylLive.com

Frequency
C
T.mpeu:l
"
Iedia
£
Eeach
C .
correct Yade by: Y/aqar Siddhe
Question No : 52 of 60 Marks: 1 {Budgeted Time 1 Min) E]l

Two-way personal communcation between salespeople and individual customers whether face-to-face, by telephone, through wdeo or web conferences or by other means, refers to which one of the —
followng?

Answor (Ploasa select your correct opion) WWW.VirtualAcademyLlive.com.

HAddverhomg
e

Persuasmwe seling
"

Personal seling
aiy

Publizity

) YNade by: Yyaqar Siddhe

Question No : 53 of G0 Marks: 3 (Budgeted Time & Min) Ell

Audwertising objectives varies from company to company. Mention the different objectives that marketers can have while desigring their advertismg strateges

Seatnr{Fiboee ki o MR WWW.VirtualAcademyLive.com
L e R R W N e
friorms || 2eni EE ) B====]

. YNade by: YWaqar Siddh




Question No : 54 of 60 Marks: 3 {Budgeted Time & Min) Ell

Define, how or why direct marketing is getting more and mare m uze?

Answor (Ploase lick he to Add Answer ) WWW.VirtualAcademyLive.com

CFHER| Y E] o [A]E IIEilm_II
friormm e Hin =i ul s = e
YDNade by: YWaqar Siddh
Question No : 55 of 60 Marks: 3 (Budgeted Time & Min) Ell

What 1z the ddfference between FMeeds, wants and Demands?

Ao { Plasse gl hars 1o Add Answrr) WWW.VirtualAcademyLive.com.

CSEaR|r ] e [R]E £ @ [roo =|
Jrirmay 1] aeni =i = B 1J| =i
ONade by: YWaqar \9“"““4
Question No : 56 of G0 Marks: 5 {Budgeted Time 10 Min}

Eriefly descnbe shoddy and unzafe products. How products becomes unsafe?

Answor (Ploase clickhera to Add Answer ) WWW.VirtualAcademyLive.com
@R an| e o s |IE1!1”“°?°_||
[icrm B = e | g u| s = e

YNade by: Yy/aqar Siddhe




Question No : 57 of G0 Marks: 5 (Budgeted Time 10 Min) =]

Euplas the stinulus responsge model of the consumer buying behavior? Dees the strvulus response model help the marketers to gam an meight on the consumer buyer behawier7

Answor (Ploaca clck her to Add Answer ) WWW.VirtualAcademyLive.com
e am A Ilzilm_ll

friorm =li# J1 N u| = e

. ONade by: Y4/aqar \GuIdlm

Question No : 58 of 60 Marks: 5 (Budgaeted Time 10 Min)

For mest customers, price by itselfis not the key factcr when a purchase is bemg considered, they also assess product’s overall value, You are supposed to gwe arguments in the favor of this statement

oo M shib g 0 A bt WWW.VirtualAcademylLive.com.
S @ EE&] A= | @ [roo% =1
Jrirmay JI ;H ;I B 1J| == :| i T LR

. ONade by: YWaqar Jiddbn

Question No : 59 of G0 Marks: 5 {Budgeted Time 10 Min}

What are the key marketing logistic fimetions that have a major snpact on both custorner satisfaction and company cost?

Answor { Plasse click hers o Add Answor ) WWW.VirtualAcademyLive.com
Bk am aLIE Ilzilm_ll

| EIE J1 =1 u| = e

. YDNade by: YWaqar Siddh




Question No : 60 of G0 Marks: 5 (Budgeted Time 10 Min) =]

Ifr. Doardsh i= a marketing head of credit card department at bark TEL. He is mterested m establishing a sales force to market the bank Visa card What do vou understand by the term “sales force” and —
what steps Mr Darazh will take to manage the sales force?

R WWW.VirtualAcademyLive.com
L @ 'h' E & ] ¥ E :_E.-':- ] & o | “ | il "' :I_ € | @ ] 100% l||
friariem | B2 Al Afmrgi=: =1z

. YNade by: Yyaqgar Siddhu

Question No : 60 of 60 Marks: 5 (Budgaeted Time 10 Min) =]

Mr. Dardsh = a marketing head of credit card department at bank TEL, He is mterested m establishing a sales force to market the bank Visa card. What do you understand by the term “sales force” and =
what steps Mr Damsh will take to manage the sales force?

oo M shib g 0 A bt WWW.VirtualAcademylLive.com.
a0 T N W A I o N e
Iriarms) =] | Aeai =i B ey B S

. ONade by: YWaqar Siddhu




