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Paper Pattern

MCQS 52 each 1 mark

Short 3 each 3 marks
long 5 each 5 marks
Question Mo ; 1 of 680 Marks: 1 (Budgeted Time 1 Min)  [=]

Which one of the fallowing ophiots represents this statement “What place do you want your product to hold in the consurmer’ s mmd”?

Answer | Please select your correct aption | WWW- Vi rtua IAcadem v Li Ve.com

FProduct

———

Postioning |

[ -

Promohon

Place

YNade by: YWaqar Siddhe

CQuestion Mo : 2 of 680 Marks: 1 (Budgeted Time 1 Min)

=

Any paid form of non-persenal presentation and promotion of ideas, goods or semaces by an identfied spongor reflects which one of the followmg concepts?

Answer | Please select your correct option | WWW.Vi rtua IAcademyLiVE.com

Sales promoton

Chrect marketing

—

TR

Advertising /}
B e _o-f-d

— —

Personal selling

YNade by: Yyaqar Siddhe




Marks: 1 (Budgeted Time 1 Min)  [=]

Question Mo : 3 of &0

Which one of the following cencepts iz a usefil philosophy i a stuation when the product’s costis teo kigh and marketers look for ways to bring it down?

WWW.VirtualAcademylLive.com

Answer | Please select your comect option )

Selling concept

Product concept

-

i

{| Produchon concept
= R
YNade by: YWaqar Siddhe
=

Marks: 1 (Budgeted Time 1 Min)

Marketing concept

CQuestion Mo : 4 of 60

The dagital age will fundamentally change custemers” thinkmg of convenience, speed, pnce, product information and service. This new consumer thmking will affect which one of the following businesses?

WWW.VirtualAcademylLive.com

Answer | Please select your correct option |
A few businesses
=
[:d Every busmess \,1
P o
'\-\_._\_\_\_\_\_'_F'_._'_,_o—"
Establizhed businesses
P
-
YNade by: YWaqar Siddhe
Marks: 1 (Budgeted Time 1 Min)

Starting up businesses

Question No : 5 of 60
Marketng strnub consiet of the four Ps, Which iz NOT one of these P27

WWW.VirtualAcademylLive.com

Answer | Please select your comect option )

FProduct

———

Foltical j

’,
"ﬂ-.-__\_\_\_'_'_,_,_r'

&Ny

Promotion

YNade by: YWaqar Siddhe




Question Mo : 6 of 680 Marks: 1 (Budgeted Time 1 Min)  [=]

Most manufactured materials and parts are sold directly be which of the follovng categonies?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Consumers

<

r(f Industnal users

-\-H_\-'\—\_\_-_,_o-"'-

Co-branders

Whalesalers

r YNade by: Yy/agar Siddhe

Question Mo : T of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Wihen establishing prices, a marlceter's first step 15 to

Answer {Pleace soloct your correct option WWW.VirtualAcademyLive.com

{\H Develop pncing objectves __,-:I
el e =l
-hh\_‘__\_\_'_'_'_._'—'-'_

Select a pricing policies

Evaluate compebtors’ prices

Determine a pricing methods

r YNade by: Yyaqar Siddhe

Question Mo : & of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Companies get prices by zelecting a general pnemg approach that meludes one or more of three sete of factors, One ofthese i the buyer-bazed approach, which means:

Angwer { Piaase Sstest your corrct opton WWW.VirtualAcademyLive.com

- Value-baged pnu:ir:%_,}
l-\_\-‘—\—\—:—'-'-'_'-'-

Sealed-hid prncing

Cost-phiz pricing

Low-pnce mage

r YNade by: Yy/agar Siddhe




Question Mo : 9 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Three key izsues associated wath metiabng price changes are, the crcumstances, the tactics and:

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Sales targets
~

Bad publicity
P

Stock lewels
P

T

-

(

Competitor reactions }

e YNade by: YWaqar Siddhe

Question Mo : 10 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Wihich might be the effect of a successful price mereaze on profits?

Answer | Please select your cormrect option | WWW.Vi rtua IAcademyLiVE.com

Profit can decrease

Mo change observed in profits

Infinste change in profits

,_-"”_'_'_'_._\_\_‘“‘N\.._\

-
Profit can mncrease )

S ONade by: YWaqar Siddhe

Question Mo : 11 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Ifost, but net all, marketing channels have marketng mtermediaries A marketing mtermediary sometumes called a middleman, who perform whach of the following fmeton?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Abwrays gells products to wholesalers

7N\

Links producers to the ulmate users of the products Ej.

\“‘*H—E_________——f*’/

Abwrays sells products to retalers

Dioes not takee title to products

YNade by: YWaqar Siddhe




Cuestion Mo : 13 of 60 Marks: 1 (Budgeted Time 1 Min)

=

The advertizer has to choose the pattern of the ads. Which of the Fallowng ophions refer to the “schedulng ads evenly withm a given periad” and “schedulng ads unevenly over a given tme penad’ =

respectvely?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Pulsing; Hard hithng

A
Sequencing, Routng
&
Contimuty;, Hard hittmg
o

T
Co - Pl
g nhuty, Fulsing - /-.

I YNade by: YWaqar Siddhe

Cuestion Mo : 14 of 60 Marks: 1 (Budgeted Time 1 Min)

=

"Leoking for new customers” refers to which one of the follovang concept?

Answer | Please select your cormrect option | WWW.Vi rtua IAcademyLiVE.com

Sobchng
A
Presentng
pe
g[-‘mspc-:tmg !
e e
Cualifymg
c .
YNade by: Yyaqar Siddhe

Question Mo : 15 of 60 Marks: 1 (Budgeted Time 1 Min)

=

When a firm sets out to analyre, plan, mplement, and contral sales force activities through sales Force management What does it set and design?

Answer | Please select your correct option ) Www.Vi rtua IAcademyLive.com

Sales termibories

e

Fr. -
{| Sales force sratemes }

C #
\“"-—H_a_______;-’f

Team sellmg eforts

Promotional obyectes

r YNade by: Yy/agar Siddhe




Question Mo : 16 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

A grovwang trend for many corapardes is o use a group of people from sales, marketng, engmeering, Brance, technical support and even upper management to sernce large, complex accounts. It refers =
to which one of the following approaches?

Answer | Please select your commect option )

Department selling

WWW.VirtualAcademylLive.com

Multiple seling

i

Team sellmg /;:'
H\-"—\-\_\_,_r'—"'-'

Swmilkaneous seling

YNade by: YWaqar Siddhe

Question Mo : 17 of 60

Marks: 1 (Budgeted Time 1 Min) EI

Wihich one of the following stratemes is for company growth by starting up or acquoring businesses outside the company”s current products and marlcets?

Answer | Please select your correct option |

q

Product Development

WWW.VirtualAcademylLive.com

Market Development

Market Penetration

Diversification \5'
“-u._\_____,_,-ﬂ""-

YNade by: Yyaqar Siddhe

Question Mo : 18 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

‘Which one of the following 1t NOT a part of basic competibve strategies?

Answer | Please select your commect option )

£y

Overall cost-leadership

WWW.VirtualAcademylLive.com

Differentiation

Sales force reinforcement D
e, e
e S s

Focus

YNade by: YWaqar Siddhe




Question Mo : 19 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

Which one of the following 1e NOT a part of compettive posihons?

Answer | Please select your comect option )

WWW.VirtualAcademylLive.com

Market leader
=
Market challenger
&
Market follower
&
- T,
L ]
~~ YNade by: Yyaqar Siddhu

Question Mo : 20 of 60

Marks: 1 (Budgeted Time 1 Min) EI

Competiter’ s price mcreaze 1= more ikely to be followed due to

Answer | Please select your correct option |

Increased adverhsing

WWW.VirtualAcademylLive.com

Price wars

Fallmg zales

__'-'-'_'—_\-H_"‘-\-\.

L
I General nsing coﬁts),'l

-
e i —

YNade by: Yyaqar Siddhe

Question Mo : 21 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

Which one of the following 1¢ the fral stage m developing an adverhemg campaign?

Answer | Please select your commect option )

Creating the advertising platform

WWW.VirtualAcademylLive.com

Developing the media plan

Creatng the advertising message

—_—

Evaluating the effectiveness of adverhsing

-\_\-\-\_'_‘—\—\_\_\_\—____'_,_o—'—'_ﬂ-'-

@ Vosi

-

A

YNade by: YWaqar Siddhe




Question Mo : 22 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

To attract customers into stores, ABC Company advertizes ibs milk at less than cost, hoping that custemers will purchase other grocenes ae well Tt reflacts which cne of the followmng pricing strategy?

Answer | Please select your comect option )

Spenial-event pricing

WWW.VirtualAcademylLive.com

Ezpenence-curve pricing

Superficial discounbng

R ]
o

{ Price-leader pricing :‘-

{
2) e

YNade by: YWaqar Siddhe

Question Mo : 23 of 60

Marks: 1 (Budgeted Time 1 Min) EI

Wihen a customer 15 in the prepurchase stage

Answer | Please select your correct option |

FPersonal sellmg is shghtly more effecte than adverbisme

WWW.VirtualAcademylLive.com

Sales promotons in the form of samples can be very usﬁu)
rﬁ P

He or she will be unaffected by public relabons actintes

The mmportance of personal selling 15 at s highest

YNade by: Yyaqar Siddhe

Question Mo : 24 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

Customer # alus + Trice = Cost Product
This 15 related to which of the following pricing?

Answer | Please select your commect option )

Going-rate prcing

WWW.VirtualAcademylLive.com

Cost based pricing

—

r{\ Value based pricing !

Competition-based Pricing

YNade by: YWaqar Siddhe




Question Mo : 25 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Which of the fallowmg 12 TRUE f you change the price in B E analysis?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

It wnll mot change the B E pomt

It will not change the sales

—

(o i e 2 Epont )
Asasiatans v

[t will change the total fized cost

r YNade by: Yy/agar Siddhe

Question Mo : 26 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Mestle Foods ran an ad promoting its new Mestlé's frnt juce coclktaill in Ladies' Home Journal magarsne The ad contained a coupon for $1.00 off the purchase price of two half-gallon contaners of the =

drnk In terms of the communication process, the ad tselfis

Answer | Please select your correct option | WWW.Vi rtua IAcademyLiVE.com

Feedback

(| A channel of communication )
Ligig

A recemver

The message

r YNade by: Yyaqar Siddhe

Question Mo : 27 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Which of the fallowmg drect marketing mediim leads m terme of expenditures, sales and employment?

Answer | Please select your correct option ) Www.Vi rtua IAcademyLive.com

Direct mail and catalogs

.;'\‘ Telephone ‘-\.'
ok, S

P

Telewnzion

Adwvertsing

r YNade by: Yy/agar Siddhe




Question Mo : 28 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Which of the fallowmg type of mass media ig probably more effective, f an advertizer wants Beabdity, tmebness, good local market coverage, broad acceptabadity, and high believabity?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Mewspapers

-

ﬁ-'-c[n:msmn e
N v

[ -

e TN}
Curect mail
o
Fadio
o

YNade by: YWaqar Siddhe

Marks: 1 (Budgeted Time 1 Min) EI

Question Mo : 29 of 60

Wihich one of the following 15 departs fFom advertising?

Answer | Please select your correct option | WWW.Vi rtua IAcademyLiVE.com

FPersonal sellmg

=

(( Public relation. )
T o

——

Bilboards

Transit Adverhsing

YNade by: Yyaqar Siddhe

Marks: 1 (Budgeted Time 1 Min)  [=]

Question Mo : 30 of 60

Which of the fallowmg 12 one of the challenges faced by market leader?

Answeer | Bl SETocT Yo corast option WWW.VirtualAcademyLive.com

{ Expanding the total market ‘::l

Indirect attack

Divnding the total market

[ncreasing sales force

YNade by: YWaqar Siddhe




Question Mo : M of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Which of the fallowmg 12 meluded in the compenbve postions?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Market positional

g e

| Market contr-o]ll:r:}
Cr— T

",

Market challenger

Market observer

r YNade by: Yy/agar Siddhe

CQuestion Mo : 32 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Which of the followmg 12 an admiristrative trade restnchon that mposes a completé ban on mports of a specified product?

P e st s ) WWW.VirtualAcademylive.com

T
Import quota )
-\._\_\_\_\_\_'_'_'_'_'_,_.—f

Tantt

Embarge

Dumping

r YNade by: Yyaqar Siddhe

Question Mo : 33 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

ermg the product to meet local condihens or the wants of the forewm marlcet™ o related to which of the Follow
*Aleering the product tlocal condst th ts of the foreign legt lated to which of the Fallowing?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

FProduct mvention

{ |Product adaptation 1}.
|""=-_H_H_____ﬂ-—f""

Commumncahon adaptaton

Straight product expansion

r YNade by: Yy/agar Siddhe




Question Mo : M of 60 Marks: 1 (Budgeted Time 1 Min)

=

All of the following cnbcs come under the marketing’s mnpact on fociety as a whele EXCEPT:

Answer | Please select your correct option ) Www.Vi rtua IAcademyLive.com

False wants and too much matenalism

Producing too few social goods

Cualtural pollution

{‘-“H&_:ﬁ_i,,/ } YNade by: YWaqar Siddhe

CQuestion Mo : 35 of 60 Marks: 1 (Budgeted Time 1 Min)

=

All of the following are the key principles for public policy towards marketing EXCEPT:

Answer | Please select your correct option | WWW.Vi rtua IAcademyLiVE.com

Consumer and producer freedom

=
Innovation
P
Consumer editcabon
r

e

e YNyade by: Yagar Siddhe

Question Mo : 36 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Which of the fallowmg 12 the advantage of personal selling?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Expensive per contact

Labeor intensmve

Many sales calls may be needed to generate a smgle sale

_,_o-'—"'_'_'_'_'——_\_\_\_\_“_"‘-h\_h

=
~

] L ]
s YNade by: Yy/aqar Siddhu




Question Mo : 37 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Laber mtensive is the dizadvantage of which of the follovwang?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Adverisement

= =
(| Personal seling
r '\-\_,_\_‘__'_'_'__—r'"-

Dhrect marketing

Sales prometon

r YNade by: Yy/agar Siddhe

Question Mo : 38 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Amaron com a famous book seling website sells drectly to the customers, The distnbubion charmel used by Amazonis

Answoy | Prevse soct your sartoct opton WWW.VirtualAcademyLive.com

< Drrect Marketng Channel f}

il I

Indirect Marketng Channel

Both Direct and mdirect Marketing Charmel

Wone of the above

r YNade by: Yyaqar Siddhe

Question Mo : 3% of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Aeeordmg te Peter Drucker goal of all srgameabons 15 to gain and retain customers, This 12 accomphished through

Ange{ Pinase seiectyour Gorege option WWW.VirtualAcademyLive.com

Marketing and Innovahon ;I

l.'"-u,__jq___—_ﬁ_#/

Fmance and Marketing

Human resource and Marketing

Finance and Human Eesource

r YNade by: Yy/agar Siddhe




Question Mo : 40 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

What are the sklls that a marleeter should possess to successfully achieve the goals of an organzation?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Ieither creatrnty nor cofical thinding ks

—————

Both creatwity and critical thinking skalls T
"x__\_\_\_\_\_\_\_//_//

Cphcal thmdong shalls bt not creatrty

£

Creatiaty bt not cnibeal thinking

r YNade by: Yy/agar Siddhe

Question Mo : 41 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Which of the followmg statements regarding the natural envronment s FATSET

Answer | Pleasé select your correct option ) WWW.Vi rtua IAcademVLive.com

<.. Weather has become less mtense in the previous few Trc.ari;} not sure

g E—-——____—____{ff

Increased pollubon i 8 major concem for marketers today

Global warmmng 1= a major 1ssue for markeeters to deal with today

The threat of governmental mbervention m natural resource management 15 a major issue for marketers

r YNade by: Yyaqar Siddhe

Question Mo : 42 of 60 Marks: 1 {Budgeted Time 1 Min)  [=]

MY introduced a new line of sports equipment. Now he wants to know the attitude and the satisfaction level of the customer, For this purpose he should perform:

Answer | Please select your correct option | Www. Vi rtua IAcadem VLive.com

Exploratory Research

Descriptive Rescarch

Casual Rescarch

Managenial Research

r YNade by: Yy/agar Siddhe




Question Mo : 43 of 60 Marks: 1 (Budgeted Time 1 Min)

=

The ability of a product to perform its finetions, weluding overall durabdity, rebability, precizion, eage of operation and reparr and other valued aftnbutes, is related to

Answer | Please select your correct option ) Www.Vi rtua IAcademyLive.com

Product quality

Product design

Product toughness

’_,_,_-—'—'_'_'_'—\_‘_‘_‘-hu\_

P e
"I\h Hone of the given c:-[:d:tr'.-ﬂ_F/l

i YNade by: YWaqar Siddhe

CQuestion Mo : 44 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Wihich of the followmg element 15 important m choosing advernsing media?

Answer | Please select your cormrect option | WWW.Vi rtua IAcademyLiVE.com

Tirning
A
Cost
pe
Target Group
~
{:"F\Hc-fmr:gwcn options ‘}
r L -
[ YNade by: YWaqar Siddhe

Question Mo : 45 of 60 Marks: 1 (Budgeted Time 1 Min)

=

Which of the fallowmg 12 IOT a stage of product lfe cyele?

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

Matuntsy

Growth

Dechne

“.
(/ Market Penctration }

o S YNade by: YWaqar Siddhe




Question Mo : 46 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

To persuade peaple to purchase non eszential goods and sernces 12 a best example of

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

FProducton Concept

A
Product Concept
&
—
.| Sellmg Concept H}'
c =4

Marketing Concept

r YNade by: Yy/agar Siddhe

Question Mo : 47 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

All of Al's fends iy to follow hus style, dressing and the way he speaks. He is treated as one of the most rebable person as well In lus group, Al = regarded as

Answer | Please select your cormrect option | WWW.Vi rtua IAcademyLiVE.com

Infuencer
"
Opindon leader ) =a
) __d_,-*/
Chansmatic .
~
All of the given ophions
c ™
YNade by: YWaqar Siddhe

Question Mo : 48 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

When a company decides to go afber a large thare of one or a few smaller segments instead of gémg after a emall share of a large market, the company 12 prachcing

Answer | Please select your correct option | Www.Vi rtua IAcademyLive.com

All of the given options
~

Maszs marketing
P

Segment markehng
r

Hiche marketing :
r"(\'-m_________,_)

YNade by: YWaqar Siddhe




MGT301 Principles of Marketing

BC110402367 (MUHAMA

Question Mo : 49 of G0

Marks: 1 (Budgeted Time 1 Min) =]

In which of the following product life cycle stages, sales are zero and the company”s investment costs mount?

Answer | Blease-select your correct option )

WWW.VirtualAcademylLive.com.

g\ Product development “}
_.,-—""—?

-\-H-H'\—\__\_‘_'_'_,_:—

Introduction

Growth

b atunty

s
Question Mo : 50 of 60

YNade by: YWaqar Siddhe

Marks: 1 (Budgeted Time 1 Min) EI

Marketng strategy of a firm 1= ifs

Answer | Please select your comrect option )

-

(( Ibemal )

.

y

WWW.VirtualAcademylLive.com

External

Meutral

Wone of the gven

YNade by: Yyaqar Siddhe

Question Mo : 51 of 60

Marks: 1 (Budgeted Time 1 Min)  [=]

IEyou are attempting to create primary demand toward your product, you will use which type of the following ads?

Awﬁml‘an your correct option |

{: Informatire )

i;\"“-\.._\_\_\_'__,__-""

WWW.VirtualAcademylLive.com

Persuasme

Bemunder

Cooperative

YNade by: YWaqar Siddhe




Question Mo : 52 of 60 Marks: 1 (Budgeted Time 1 Min)  [=]

Which of the fallowmg advertizing is used heawly for creating a primary demand when intreducing a new product m the market?

Answer | Please select your correct option | www. Vi rtua IAcadem yLiVElcom

Fersuaswe adwertising

(| Informative advnms@
ok
-

Comparatire adverbsing

r
[nsthitional adverhsing
" L ]
YNade by: Yy/aqar Siddhe
Question Mo : 53 of 60 Marks: 3 {Budgeted Time & Min) (=]

Tdentify and boefly explain different ways to enter m the mternatonal market?

frawsr {Ploste sl i to Add s WWW.VirtualAcademyLive.com
SR R e
e =J[ B[] s B= ==

I# YNade by: YWaqar Siddhe

Question Mo : 54 of 60 Marks: 3 {Budgeted Time & Min)  [=]

Euplamn the concept of “Selling agents™

Answer | Please click here 1o Add Answer ) www.Vi rtua IAcademyLiVElcom
=S e = S N Al e e B e |
[Farin =] [ | e AT B —— ==

I8 YNade by: Yy/aqar Siddhe




Question Mo : 55 of 60 Marks: 3 {Budgeted Time & Min)  [=]

Mention any three forms of Direct Marketmg.

Answer | Please click here to Add Answer ) www.Vi rtua IAcademyLive.com

@EQEH“WH-“MF'E;HHI m
ictia 2ifrie | (e AT E S

I8 YNade by: Yy/aqar Siddhe

Question Mo : 56 of 60 Marks: 5 [Budgeted Time 10 Min) (=]

Your company 15 going to launch a new product in the market, As a marketing manager, you have selected the advertising media 1. Wewspaper. Do you think that this media sz the BEST for your =
company’ product? Jushfy your argument

AR A WWW.VirtualAcademylLive.com
G| Ve 8D |. F’"":]|
Jhiatin | B | e AT E ===

I# ONade by: YY/aqar \9“"““1

Question Mo : 57 of 60 Marks: 5 {Budgeted Time 10 Min) (=]

a

What types of different questions will come m your rund f pour competitor haz cut its price?

e P R A o) WWW.VirtualAcademylLive.com
@agmyﬁwﬁp-qﬁr:mﬁ|-rmm
Iniainn ;”' ;H ;f IR | | = a=ld=

I8 YNade by: Yy/aqar Siddhe




Question Mo : 58 of 60 Marks: 5 {Budgeted Time 10 Min) (=]

a

Mass Marketing has become a concept of the past Why it 2o happened and what iz the new concept of marketing commurcations?

Answer | Please click here to Add Answer ) www.Vi rtua IAcademyLive.com

g;g@yﬁuﬁp-qur:uﬁlurﬂm
Jwiaiin ;”' ;H ;E B s IJ| | = a=ld=

I8 YNade by: Yy/aqar Siddhe

Question Mo : 59 of 60 Marks: 5 [Budgeted Time 10 Min) (=]

&

What is social responsibility and how can we categorize a firm to be socially responsible 7 Explain from different angles

AR A WWW.VirtualAcademylLive.com
#Déayﬁﬂﬂp-ﬂﬂr?uﬁ|qrﬂm
Jhiatin | B | e AT E ===

I# ONade by: YY/aqar \9“"““1

Question Mo : 60 of 60 Marks: 5 {Budgeted Time 10 Min) (=]

After successfill completion of MBA program, you are planning to open a super store in your locality. Befare opening a super store, you must have the answers of many critical questions that will define =
and dewise your markehng strategy. In your opinion what should be those critical questions that could determine your success?

Answer (Ploase clck here to Add Answer ) WWW.VirtualAcademyLive.com
EHaSR| R A a s Ili le
[Naiin =] [iis | (e AT E Si==r

I8 YNade by: Yy/aqar Siddhe




