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In the Name of Allah, the Most Gracious, the Most Merciful

Question No : 1 of 60

Marks: 1 (Budgeted Time 1 Min})

Which one the followng option iz related wath this statement “Infiltrabon - slow penetraton of selected narrow markets with focus on selected country markets and low share of the overall market”

Answer | Please select your correct option ) WWW.Vi rtua IAcademyLiue.com

Global leader strategy

Global challenger strategy

.
Global follower strategy
-
Global miche strategy
i

sorrect YNade by: YWaqar Siddhe

Question No : 2 of 60

Marks: 1 (Budgeted Time 1 Min})

When a company 1dentifies the parts of the market it can serve best and most profitably. Which cne of the followang factor 15 in the practice of a company?

Answer | Please select your correct option ) WWW.Vi rtua IAcademyLiue.com

Concentrated marketng

lass marketing

Targeted marketng

Market segmentation

correct YNade by: YWaqar Siddh




Question No : 3 of 60 Marks: 1 (Budgeted Time 1 Min)

When Burger Eing targets different groups from children and teens to adults and semors with different ads and media, 1t 15 prachcmng which one of the following segmentaton?

Answer ( Please selectyour correct opion) WWW.VirtualAcademyLive.com

Demographac
O
Age and bfe cycle
~
Psychographe
~
Eehanoral
{4 L]
YNade by: YW aqar Siddh
Question No : 4 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng 12 NOT a majer factor for makang firms prce decisions?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Enwvironmental factors
"
Marketing objectives
o
Past sales
~
Marketing mex strategy
L] L]
YNade by: YWaqar Siddhe
Question No : 5 of 60 Marks: 1 (Budgeted Time 1 Min)

A penetrabon-pncng polbicy 15 partcularly appropnate when demand s

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Increasing

Haghly elastic

Highly melastic

Diecreasing

§ correct YNade by: YWaqar Siddh




Question No : 6 of 60 Marks: 1 (Budgeted Time 1 Min)

Which ene of the following advantages reflects the advantage of product bundle pricing?

Answer ( Please selectyour correct opion) WWW.VirtualAcademyLive.com

It can premete the sales of products consurmers rught not otherwise buy

O

It offers consumers more value for the money
~

[t combmes the benefitz of the other pricing strategies
~

It prowdes a more complete product expenence for consumers

‘” YNade by: Y aqar Siddh

Question No : T ol 60 Marks: 1 (Budgeted Time 1 Min})

When there 15 intense price competihon, many companes adopt rather than cuthng prnices to match compettors,

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Pricing powet
&

Value-added strateges
~

Fixned costs
~

Pnce elashorty

‘" YNade by: YWaqar Siddhe

Question No : 8 of 60 Marks: 1 (Budgeted Time 1 Min})

The success of each channel member depends on the performance of which of the following?

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Eey channel members

The entire supply chain

The manufachurer

The wholesaler

‘" YNade by: YWaqar Siddhe




Question No : 9 of 60 Marks: 1 (Budgeted Time 1 Min)

Fraudulent usage, inabiity to attract potentally brand-loval customers and use by current customers but not new custemers are believed to be disadvantages of which of the following?

Answer ( Please selectyour correct opion) WWW.VirtualAcademyLive.com

Money refunds
O
Frequent-user meenhves
~
Coupons
~
Premmms
{4 L]
" YNade by: YW aqar Siddh
Question No : 10 of 60 Marks: 1 (Budgeted Time 1 Min})

Ginng a free sample of a new product by attachmg it to the pack of an emstng product refers to which one of the tellowmng promotion?

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

On-pack promotion

Wew-product promoten

correct

Extra-fill promotion

Co-operative dizcountng

‘" YNade by: YWaqar Siddhe

Question No : 11 of 60 Marks: 1 (Budgeted Time 1 Min})

A growng trend for many companies is to use a group of people from sales, marketng, engneenng, Bnance, techmeal support and even upper management to service large, complex accounts. It refers
to which one of the following approaches?

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Department selling

hultiple sellmg

Team selling

Stmultanecus seling

‘" YNade by: YWaqar Siddhe




Question No : 12 of 60 Marks: 1 (Budgeted Time 1 Min)

Three commen techrigues are used by sales managers to boost sales force morale. These mclade the orgameational chmate, sales quotas and which one of the followmg 15 the thard techmque?

Answer ( Please selectyour correct opion) WWW.VirtualAcademyLive.com

Pasite incentive
O
Postwe thinking
~
Pastve recogrihon
~
Posttve feedback
{4 L]
YNade by: YW aqar Siddh
Question No : 13 of 60 Marks: 1 (Budgeted Time 1 Min})

Which ene of the followang 1s NOT a part of competive posthons?

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Market leader
o
Market challenger
s
Market follower
=
Market controller
o .
correct YNade by: YYaqar Siddhe
Question No : 14 of 60 Marks: 1 (Budgeted Time 1 Min})

Which one the followng option iz related wath this statement “Innowator in technolegies, products and markets with hugh global share and wide country market coverage”

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Global leader strategy
’ correct

Global challenger strategy

Global follower strategy

Global miche strategy

‘" YNade by: YWaqar Siddhe




Question Mo : 15 of 60 Marks: 1 (Budgeted Time 1 Min)

To attract customers inte stores, ARBC Company adverhises its milk at less than cost, hoping that customers will purchase other grocenes as well It reflects which one of the followng prnicmg strategy?

Answer ( Please selectyour correct opion) WWW.VirtualAcademyLive.com

Special-event pricing

O

Expenence-cigve pncing
~

Superficial discounting
~

Pnce-leader pnicmg

‘” YNade by: Y aqar Siddh

Question No : 16 of 60 Marks: 1 (Budgeted Time 1 Min})

All of the followmg are the examples of publc relabons tools EXCEPT:

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Speeches
i

Feature arhcles
~

Special events
~

Hews stonies

‘" YNade by: YWaqar Siddhe

Question No : 1T of 60 Marks: 1 (Budgeted Time 1 Min})

Which of the followmng 12 HOT an example of persuase adverhising?

Answer  Pease selectyour correct opton ) WWW.VirtualAcademyLive.com

Buildmg brand preference
i
Explaning how the product works
~
Persuading customers to recee a sales call
~
Encouraging the customer to purchase now
L L]
correct YNade by: YW aqar Siddhe




Question Mo : 18 of 60 Marks: 1 (Budgeted Time 1 Min)

All of the followmg are disadvantages of magazne adverhsing EXCEPT

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Way be inappropriate mie with magarne confent

&

Lesser reach compared with telensian
o

Stahc images only
r

Allowrs for better targeting of aundience

’ sorrect YNade by: YW aqar Siddh

Question No : 19 of 60 Marks: 1 (Budgeted Time 1 Min}

Mestle Foods, ran an ad promotng itz new Mestlé's fut pice cocktails in Ladies' Home Journal magazne. The ad contaned a coupon for $1.00 off the purchase prnce of two half-gallon contamers of

the drink. The magaane

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Served as the channel for commumcaton

Was the decoding dewice

Prowided feedback

Was the encoding dewice

' YNade by: YWaqar Siddhe

Question No : 20 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmg examples of tems has inelashc demand?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Mercedes

Wheat

Diamond

I-pod

' YNade by: YWaqar Siddhe




Question No : 31 of 60 Marks: 1 (Budgeted Time 1 Min)

Al marketing actimhies that attempt te shomalate quick buyer action or mmediate zales of a product are known as

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Sponzorship

Ldvernsing

Personal seling

Halez promaotion

i sorrect YNade by: YWaqar Siddh

Question No : 22 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng 12 TRUE for direct marketng channel?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

It consists of wholesaler

&

It consists of wholesaler, agent and retailer
r

[t consists of wholesaler and retaler
-

It consists of no mtermediary
" sorrect YNade by: YYaqar Siddhe

Question No : 23 of 60 Marks: 1 (Budgeted Time 1 Min)

Which promotienal strategy 15 designed to budd customer demand based on spending a lot on adverising and consumer promotion?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Produchen strategy

Pull strategy

Operatonal strategy

Push strategy

' YNade by: YWaqar Siddhe




Question No : 24 of 60 Marks: 1 (Budgeted Time 1 Min)

With reference to E-Marketing, which one of the following can be used to add customer value?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Technology

sorrect

Wirtual busimess

Market posthonmg

Erand awareness

" YNade by: Yy/aqar Siddh

Question No : 25 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng 1= a strategy of causing products to become out of date before they achially need replacement and 15 a criticism leveled by consumers?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Planned obsolescence
r correct

Deceplive pricing

Excessive markup

Hish pressure sellng

' YNade by: YW aqar Siddhe

Question No : 26 of 60 Marks: 1 (Budgeted Time 1 Min}

ABC Company and XYZ Company entered mto contracts to obtam more economies or sales impact than each could achieve alone. Thiz type of vertical marketmg system 15 classified as:

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Corporate VIS

Contractual VIS

Adrmurustered VIS

Wone of the gven ophons

' YNade by: YWaqar Siddhe




Question No : 2T of 60 Marks: 1 (Budgeted Time 1 Min)

Big Betadlers due to ther overwhelmmg size and influence are exerting greater authonty on the producers and wholesalers. This type of vertical markehing svstem 15 classified as

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Corporate VIS
T

Ceontractual WS
o

Admmstered VIS

Mone of the grven ophions

" YNade by: Yy/aqar Siddh

Question No : 28 of 60 Marks: 1 (Budgeted Time 1 Min)

Which one of the following statements is an example of a problem that may anse in the mplementahon of the marketing concept?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

The marketer cannot satisfy all the marketing segments

i«

Consumers do not understand what the markebng concept s
o

Dealers do not suppert the markebng concept
~

A product may it the needs of too many segments

' YNade by: YWaqar Siddhe

Question No : 29 of 60 Marks: 1 (Budgeted Time 1 Min)

In recent hmes there have been huge advancements m information technelogy. This era s known as

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

An old economy
1’"
Transformation
p
A new world
~
The diztal age
P
correct YNade by: YW aqar Siddhe




Question Mo : 30 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmg 15 net one of the 4 types of SBUs descnbed by the Boston Consulting Group approach?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Cash Tion
) correct
Cash Cow
p
Star
~
Dog
L) L
YNade by: YYaqar Siddh
Question No : 31 of 60 Marks: 1 (Budgeted Time 1 Min)

How do physical distnbuhon firms help companies?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Te stock and move goods from one pent to the other

: correct

They distribute goads to consumers

By coordinatmg the overall value delvery system

They identify sellers and financial mtermedianes

' YNade by: YWaqar Siddhe

Question No : 32 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng envronment 15 made up of msthrhons and other forces affechng society’s basic vahies, percephons, preferences and behawors?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Cultural environment
- correct

Ficthious environment

Wakural emronment

Poltical enmronsent

' YNade by: YWaqar Siddhe




Question Mo : 33 of 60 Marks: 1 (Budgeted Time 1 Min)

The 1sfare the most important consumer buying crgameation m society,

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Fammily
” correct
Eeference Group
p
Friends
~
Teachers
L) L
YNade by: YYaqar Siddh
Question No : 34 of 60 Marks: 1 (Budgeted Time 1 Min)

The consumer buyer decision process begms wath:

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Heed recogrtion

Infarmation search

Evaluation of alternatire

Purchase decision

' YNade by: YWaqar Siddhe

Question No : 35 of 60 Marks: 1 (Budgeted Time 1 Min)

ME. ¥ likes to eat Tuc Biscuits (salty). The maker of Tuc biscuits lainched a new bne of salty bizcutts: ME. Y decided to try this new Ine of salty biscuts. This behawior of Mr Y 15 an example of

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Cormplex Buymg Behanor

Vanety Seeking Buymg Behawer

Ihssonance Reducing Busying Behasnor

Habitual Buypng Behawnor

' YNade by: YWaqar Siddhe




Question Mo : 36 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmg charactenstics 13 WOT used in psychographic segmentation?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Age
; correct
Life Style
p
Personality
~
Social Class
L) L
YNade by: YYaqar Siddh
Question No : 3T of 60 Marks: 1 (Budgeted Time 1 Min}

Diell Computers formed an allance with Intel Processors creatng marketmg synergy. Thus twe compantes form an aliance to work together, creabng a new marketing opportunty. This 15 an example of

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Mational Brand
&
Provate Brand
o
License brand
~
Co-brandmg
L] L]
correct YNade by: YWaqar Siddhe
Question No : 38 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng 12 a type of Geographic pricmg?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

FOB-Ongin Pricing

: correct
Cost based Pricing

-
Value based Prncing

=

Wone of the gven option

' YNade by: YWaqar Siddhe




Question Mo : 39 of 60 Marks: 1 (Budgeted Time 1 Min)

Cash and Carry 1z atype of

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Limited "Whaolesalers
” correct

Agents

Brokers

Mone of the grven option

" YNade by: Yy/aqar Siddh

Question No : 40 of 60 Marks: 1 (Budgeted Time 1 Min)

In order to get the compettive advantage, we need to carry out before desiguing our compebtive marketng strategy

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Compettor Analysis

SWOT Analyzis

PEST Analyss

Wone of the abowve

' YNade by: YWaqar Siddhe

Question No : 41 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmng 1= one of the strategy that firm uses to postion themselves m the market?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Entreprencunal marketing

Formulated marketing

Owerall cost-leadershp

Wone of the abowve

! correct YDNade by: YY/aqar Siddhe




Question Mo : 42 of 60 Marks: 1 (Budgeted Time 1 Min)

Rapid penetration of narrow market segments by selective targeting of country markets and small share of overall market is known as:

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Global Niche Strategy

correct

Global Challenger Strategy

Global Leader Strategy

Global Fallower Strategy

" YNade by: Yy/aqar Siddh

Question No : 43 of 60 Marks: 1 (Budgeted Time 1 Min)

Dhatal world compnses Value and

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Customer

Buyer

Mone of the grven option

Speed

! correct YNade by: YWaqar Siddhe

Question No : 44 of 60 Marks: 1 (Budgeted Time 1 Min)

Producer and are the basic elements of marketing

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Censumer

Eetaler

Mamfacturer

Shop keeper

' YNade by: YWaqar Siddhe




Question Mo : 45 of G0 Marks: 1 (Budgeted Time 1 Min)

Chimney Sweeps 15 a company that employs people 1o clean fireplaces and chimneys in homes and apartments. The company offers to ifs customer

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

SEMVICE
. correst
product
p
adwice
~
dea
L) L
YNade by: YYaqar Siddh
Question No : 46 of 60 Marks: 1 (Budgeted Time 1 Min)

Which one of the following steps deals m 1denhfiing the problems and defirng research objectives m the marketing research process?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Develeping the research budget

i«

Choosing the research agency
o

Chessing the research method
~

Dieveloping the research plan

" sorrect YNade by: YY/aqar Siddhe

Question No : 4T of 60 Marks: 1 (Budgeted Time 1 Min)

If a firm targets several segments and designs specific marketng offening for each segment separately, the firm 15 prachcng

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Undifferentiated marketing strategy

i«
Differentiated marketing strategy

r correct
Concentrated marketing strategy

~

Custom marleeting strategy

' YNade by: YWaqar Siddhe




Question No : 48 of 60 Marks: 1 (Budgeted Time 1 Min)

Which of the followmg allowances 15 payments to whelesalers or retalers to stock unproven new products?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Stockng allowance

; correct
Trade-m allewance

o
Push money allowance

r

Promotion allowance

" YNade by: Yy/aqar Siddh

Question No : 49 of 60 Marks: 1 (Budgeted Time 1 Min)

15 the act of setbng pnces for customers located in dfferent parts of the world

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Geographic Prncing
&

Cost based Pricing
o

Value based Prncing
~

Wone of the gven option

’ sorrect YDade by: YY/aqar Siddhe

Question No : 50 of 60 Marks: 1 (Budgeted Time 1 Min)

In which of the follovemng adverhsing a company directly or mdirectly compares it brand with one or more other brands?

Answor ( Ploase solectyour corroct option WWW.VirtualAcademyLive.com

Informative advertsing

&

Instituhonal advertizng
r

Rermnder advertising
-

Comparatve adverhsmng

i correct YNade by: Yy/aqar Siddhe




Question Mo : 51 of 60 Marks: 1 (Budgeted Time 1 Min)

A measure of the percentage of people in the target market whe are exposed to the ad campamgn dunng a given penod of tme refers to which one of the following step of media selechion?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Frequency
£
Impact
p
hedia
~
Reach
) -
correct YDade by: V4/aqar Siddhe
Question No : 52 of 60 Marks: 1 (Budgeted Time 1 Min)

Two-way persenal commumicaton between salespeople and indadual custemers whether face-to-face, by telephone, through wdeo or web conferences er by other means, refers to which one of the
followang?

Answer (Please select your corect opton WWW.VirtualAcademyLive.com

Advertising

Persuaswe seling

Personal seling

Pubheity

' YNade by: YWaqar Siddhe

Question No : 53 of 60 Marks: 3 (Budgeted Time 6 Min)

Advertising objechves vartes from company to company. Menhon the different objechives that marketers can have while designing therr adveriising strateges,

Avawor (Please lick ere 1 Add Answor ) WWW.VirtualAcademylLive.com

R e Y A A e e |
Irvaremen =] ana A s rp|sE==] it =

YNade by: YY/aqar Siddhe




Question No : 54 of 60 Marks: 3 (Budgeted Time 6 Min)

Diefine, how or why direct marketing 15 getting more and more m use?

Avswer (Please clickhere o Add Avswer ) WWW.VirtualAcademyLive.com

wESR Y R e LG |G e ]
frirmen | B =l s rn|EE==EE ==

Ly YNade by: Yy/aqar Siddhe

Question No : 55 of 60 Marks: 3 (Budgeted Time 6 Min)

What 15 the difference between Meeds, wantz and Demands?

Answer (Please clickhers o Add Answer ) WWW.VirtualAcademyLive.com

R EE S YA A s e
I"':- ! J1 He LH J B f =.|:|| =—=in | E ST =

Ly YNade by: YWaqar Siddhe

Question No : 56 of 60 Marks: 5 (Budgeted Time 10 Min)

BEnefly describe shoddy and unsafe products. How products become unsafe?

Answer (Please clickhers o Add Answer ) WWW.VirtualAcademyLive.com

R EE S YA A s e
I"':- ! J1 He LH J B f =.|:|| =—=in | E ST =

Ly YNade by: YWaqar Siddhe




Question No : 5T of 60 Marks: 5 (Budgeted Time 10 Min)

Explain the stmulus response model of the consumer buyng behawor? Dioes the shoilus response model help the marketers to gam an insight on the consumer buyer behawior?

Avswer (Please clickhere o Add Avswer ) WWW.VirtualAcademyLive.com

2 #£§E| i'5_|.. -'a|“|'.;, Al AL e M|
Jricrmot =] ana =] =l ru|lz===]0

Ly YNade by: YW aqar Siddh

Question No : 58 of 60 Marks: 5 (Budgeted Time 10 Min)

For most customers, price by ttself 15 not the key factor when a purchase 15 being considered; they also assess product’s overall value. You are supposed to gve arpuments m the favor of this statement.

Answor (Plaase lck harsto Add Answer ) WWW.VirtualAcademylLive.com
R e Y A A e e |
Jriorme | B =1l e rpllz==]

Ly YNade by: YWaqar Siddhe

Question No : 59 of 60 Marks: 5 (Budgeted Time 10 Min)

What are the key marketing lomshe funchons that have a major mpact on both customer sahsfachon and company cost?

Answer (Please clickhers o Add Answer ) WWW.VirtualAcademyLive.com

R e Y A A e e |
Jriorme | B =1l e rpllz==]

Ly YNade by: YWaqar Siddhe




Question No : 60 of 60 Marks: 5 (Budgeted Time 10 Min)

Mr Diamsh 15 a marketing head of credit card department at bank TTEL. He 13 mterested i establishing a sales force to market the bank Visa card What do you understand by the term “sales force” and
what steps Mr, Diamsh will take to manage the sales force?

Avswer (Please clickhere o Add Avswer ) WWW.VirtualAcademyLive.com

R = TN R Y A AR e |
Jricrmot =] ana =1l =l ru|lz===]0

Ly YNade by: Y aqar Siddh

Question No : 60 of 60 Marks: 5 (Budgeted Time 10 Min)

Mr Damsh 15 a marketing head of credit card department at bank TEL. He iz mterested i establishing a sales force to market the bank Visa card What do you understand by the term “sales force” and
what steps Mr, Diamsh will take to manage the sales force?

Answor (Plaase lck harsto Add Answer ) WWW.VirtualAcademylLive.com
R EE S YA A s e
Jpiorma =] Ania =1 EE VA==

Ly YNade by: YWaqar Siddhe




