Question No: 1    ( Marks: 1 )    - Please choose one
 A social and managerial process by which individuals and organizations obtain what they need and want through value creation refers to which one of the following concepts?
       ► Selling 
       ► Advertising 
       ► Barter
       ► Marketing 
    
Question No: 2    ( Marks: 1 )    - Please choose one
 A marketing manager of a large consumer foods company is studying distribution, promotion, and price of the company's product. Marketing manager is studying which one of the following concepts?

       ► Marketing plan
       ► Marketing strategy 
       ► Marketing mix 
       ► Market offering 
    
Question No: 3    ( Marks: 1 ) http://www.vustudents.net   - Please choose one
 Which one of the following options represents this statement “What place do you want your product to hold in the consumer’s mind”? 
 
       ► Product
       ► Positioning
       ► Promotion

       ► Place
    
Question No: 4    ( Marks: 1 )    - Please choose one
 When a church targets different demographic groups to increase attendance, it is an example of which of the following options?
 
       ► Not-for-profit marketing 
       ► Mindless marketing 
       ► Ethics in marketing 
       ► Societal marketing 
    
Question No: 5    ( Marks: 1 )    - Please choose one
 Stew Leonard, owner/operator of supermarkets, reacts adversely to losing a single customer sale. He feels that this amounts to losing the entire stream of future purchases that a customer is likely to make if he/she remains in the area. Which one is an illustration of the following concepts? http://www.vustudents.net
 
       ► Market share 
       ► Profitability 
       ► Customer lifetime value 
       ► Market share maintenance 
    
Question No: 6    ( Marks: 1 )    - Please choose one
 A network of networks that consists of millions of smaller domestic, academic, business, and government networks, which together carry various information and services. Which one of the following networks represents it?
 
       ► LAN
       ► Intranet
       ► Extranet
       ► Internet
    
Question No: 7    ( Marks: 1 )    - Please choose one
 Which one of the following options is best to explain the purpose of intranets?
 
       ► Buying and selling processes
       ► Business-to-business purchasing
       ► Communication among employees
       ► Maintaining customer relations
    
Question No: 8    ( Marks: 1 )    - Please choose one
 Which of the following sets refers to the order or sequence of marketing management functions?
 
 
       ► Control – implementation – market planning
       ► Market planning – control – implementation
       ► Implementation – control – market planning
       ► Marketing planning – implementation - control
    
Question No: 9    ( Marks: 1 )  http://www.vustudents.net  - Please choose one
 Which of the following sets refers to the order of action in marketing control process?
 
       ► Measure performance – evaluate performance – corrective action – set goals
       ► Corrective action – set goals - measure performance – evaluate performance
       ► Set goals - Measure performance – evaluate performance - corrective action
       ► Set goals - Measure performance – corrective action – evaluate performance
    
Question No: 10    ( Marks: 1 )    - Please choose one
 Advertising agencies are an example of which of the following marketing intermediaries?
 
       ► Insurance company
       ► Financial intermediary
       ► Marketing services agency
       ► Physical distribution firm
    
Question No: 11    ( Marks: 1 )    - Please choose one
 Agencies that buy goods and services in order to produce public services or transfer them to those that need them reflect which of the following markets?
 
       ► Reseller markets
       ► Government markets
       ► International markets
       ► Business markets
    
Question No: 12    ( Marks: 1 )    - Please choose one
 In creating research questionnaires, which of the following is good advice for research specialist to follow?
 
 
       ► Use care in the wording and ordering of questions
       ► Questions do not have to be arranged in a logical order
       ► Ask personal questions in the middle of the instrument
       ► Avoid eye contact as it may confuse the respondents
    
Question No: 13    ( Marks: 1 )    - Please choose one
 Marketing stimuli consist of the four Ps. Which is NOT one of these Ps?
 
       ► Product
       ► Political
       ► Price
       ► Promotion
    
Question No: 14    ( Marks: 1 )    - Please choose one
 Maslow has a list of human needs from the most pressing to the least pressing. They include all of the following EXCEPT:
       ► Physiological needs
       ► Safety needs
       ► Need recognition
       ► Self-actualization
    
Question No: 15    ( Marks: 1 )    - Please choose one
 Learning occurs through the interplay of all of the following EXCEPT:
       ► Drives
       ► Stimuli
       ► Cues
       ► Behavior
    
Question No: 16    ( Marks: 1 )    - Please choose one
 The mental act, condition or habit of placing trust or confidence in another shows which of the following options?
 
       ► Motive
       ► Belief
       ► Behavior
       ► Attitude
    
Question No: 17    ( Marks: 1 )    - Please choose one
 Which one of the following is NOT the stage that customers go through in the process of adopting a new product?
       ► Awareness
       ► Interest
       ► Evaluation
       ► Culture
    
Question No: 18    ( Marks: 1 ) http://www.vustudents.net   - Please choose one
 Which of the following is NOT a primary motivation?
 
       ► Achievement
       ► Self-esteem
       ► Self-expression
       ► Attitude
    
Question No: 19    ( Marks: 1 )    - Please choose one
 A transaction in which the organization is making an initial purchase of an item to be used to perform a new job refers to which of the following purchases?

       ► Straight rebuy purchase
       ► Delayed purchase
       ► New-task purchase
       ► Modified rebuy purchase
    
Question No: 20    ( Marks: 1 )    - Please choose one
 Most organizational purchase decisions are made by which of the following categories? 

       ► The sales force
       ► A team of purchasing agents
       ► A firm's buying centre
       ► Inventory control personnel
    
Question No: 21    ( Marks: 1 )    - Please choose one
 In its purchase of a small business computer, Mr. Ateeq asked that potential suppliers provide information only on units with 1Mb of memory. As management evaluates the purchase, it finds that 1Mb is inadequate for many of the software programs they use. In this instance, the firm would need to modify which aspect of the purchase process?

       ► Searching 
       ► Specification development 
       ► Alternative evaluation 
       ► Performance evaluation 
    
Question No: 22    ( Marks: 1 )    - Please choose one
 When Burger King targets different groups from children and teens to adults and seniors with different ads and media, it is practicing which one of the following segmentation?
       ► Demographic
       ► Age and life cycle
       ► Psychographic
       ► Behavioral
    
Question No: 23    ( Marks: 1 )    - Please choose one
 This type of segmentation centers on the use of the word “when” such as when consumers get the idea to buy, when they actually make their purchase, or when they use the purchased item. What do marketers call this?
       ► Behavioral
       ► Occasion
       ► Impulse
       ► Emergency
    
Question No: 24    ( Marks: 1 )    - Please choose one
 Which of the segmenting strategies carries higher-than-average risks in consumer markets?
       ► Concentrated
       ► Differentiated
       ► Undifferentiated
       ► Multiple-segment
    
Question No: 25    ( Marks: 1 )    - Please choose one
 Which of the following are those products purchased for further processing or for use in conducting a business?
       ► Unsought products
       ► Specialty products
       ► Shopping products
       ► Industrial products
    
Question No: 26    ( Marks: 1 )  http://www.vustudents.net  - Please choose one
 Which one of the following factor indicates "the name, term, sign, symbol, design or a combination of these that differentiate the product of one seller or group of sellers from the other sellers"?
       ► Brand
       ► Package
       ► Label
       ► Style
    
Question No: 27    ( Marks: 1 )    - Please choose one
 In which of the following cases two established brand names of different companies are used on the same product?
       ► Brand extension
       ► Brand equity
       ► Co-branding
       ► Cannibalization
    
Question No: 28    ( Marks: 1 )    - Please choose one
 When a company introduces additional items in a given product category under the same brand name, such as new flavors, forms, colors, ingredients, or package sizes refers to which of the following steps?
 
       ► Line extensions
       ► Product mix
       ► Service variability
       ► Service intangibility
    
Question No: 29    ( Marks: 1 )    - Please choose one
 New product development starts with which one of the following steps of new product development?
 
       ► Idea screening
       ► Idea generation
       ► Test marketing
       ► Concept testing
    
Question No: 30    ( Marks: 1 )    - Please choose one
 The purpose of idea generation is to create a _____ of ideas. The purpose of succeeding stages is to _____ that number. http://www.vustudents.net
 
       ► Small number; reduce
       ► Small number; increase
       ► Large number; increase
       ► Large number; reduce
    
Question No: 31    ( Marks: 1 )    - Please choose one
 Which one of the following groups of people get the product exposure but is not often perceived by the majority of potential buyers as typical consumers?
       ► Early Majority
       ► Late Majority
       ► Early Adopter
       ► Innovators
    
Question No: 32    ( Marks: 1 )    - Please choose one
 First National Bank launches an innovative in-home banking system tied to personal computers. The product is not widely accepted because bank customers don't see the need for such a service. Which one of the following is the best discretion of product failure?
       ► Establishment of a customer information system 
       ► Organization structure 
       ► Technological advancement 
       ► Scanning corporate capabilities
    
Question No: 33    ( Marks: 1 )    - Please choose one
 What does this statement show “Trade of value between two parties”?

       ► Competition
       ► Transaction
       ► Exchange
       ► Need
    
Question No: 34    ( Marks: 1 )    - Please choose one
 Which one of the following options represents the collection of businesses and products that make up a company?
 
       ► Strategic business unit
       ► Mission statement 
       ► Strategic plan                                      
       ► Business portfolio 
    
Question No: 35    ( Marks: 1 )    - Please choose one
 Finance, research and development, purchasing and manufacturing all are the activities of which element of the micro environment?
       ► Suppliers
       ► Retailers
       ► Companies
       ► Publics
    
Question No: 36    ( Marks: 1 )    - Please choose one
 Political force is one of the forces of marketing macro environment. Identify the view of marketer about the political forces.
       ► Simple to recognize 
       ► Beyond their control 
       ► Easily ignored 
       ► Easily influenced 
    
Question No: 37    ( Marks: 1 )    - Please choose one
 Which of the following forces show the marketing macro environment?
 
       ► Demographic, economic, natural, technological, political, and social
       ► Demographic, natural, economic, political, social, and cultural
       ► Demographic, economic, natural, technological, political, and cultural
       ► Demographic, economic, natural, social, political, and legal
    
Question No: 38    ( Marks: 1 )    - Please choose one
 Information about consumers, competitors and channel members (wholesalers, and retailers) is collected mostly from which one of the following sources?
       ► External environment
       ► Internal environment
       ► Top management
       ► Middle management
    
Question No: 39    ( Marks: 1 )    - Please choose one
 In BCG matrix, which one of the following SBUs finances the company’s question marks and stars?  http://www.vustudents.net
 
       ► Dogs
       ► Stars
       ► Cash cows
       ► Question marks
    
Question No: 40    ( Marks: 1 )    - Please choose one
 Which one of the following is NOT considered as competitive differentiation of a company?
       ► Product
       ► Service
       ► Image
       ► Sales
    
Question No: 41    ( Marks: 10 ) 
 Trend analysts labeled the specific areas of concern regarding natural environment. Identify those trends in the firm’s natural environments.
